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The CQUniversity Village Festival

Major Partnership and Sponsorship Opportunity
Held on the spectacular Yeppoon Foreshore
and at several venues across the greater
Capricorn Coast, The CQUniversity Village
Festival has cemented its appeal as a bucket
list even in a bucket list location!
This Festival is loved and supported by its
community for its festive and relaxed vibe,
for providing a strong program of free
entertainment, and for involving local artists
in a performance opportunity that goes
unmatched in our region.
The Festival Board has diligently refocused its
efforts to execute a strategy for festival growth
and diversification. The record festival crowds
in 2017 included locals, intrastate, interstate

and national visitors to the Capricorn Coast,
and in no uncertain terms, demonstrated the
significant economic contribution the Festival
makes to our local community.
In 2018 we are set to wow our audiences with
two fantastic headline acts; Joe Camilleri &
The Black Sorrows and Ella Hooper (of Killing
Heidi fame), both powerful and engaging
performers.
We now invite you, as a local business, to join
our major supporters, CQUniversity, Livingstone
Shire Council and Tourism and Events
Queensland, to get behind our people and
most importantly our place; to deliver a bucket
list event in a bucket list destination!

Objectives
The CQUniversity Village Festival organisers are
committed to hosting a community event that
fosters artistic expression and a sense of wellbeing, with a focus on involving regional artists.
This will showcase our community and increase the
visibility of our local businesses to our residents and the
many visitors to our region.
Key objectives include:
1. Encourage participation and promotion of the Arts in the region.
2. Promote interest in artistic expression with particular emphasis on a
variety of artistic mediums.
3. Encourage visitation to the Festival and maximise tourism benefits to
the region.
4. Act responsibly in relation to environmental impacts.
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Who is the audience ?

Yeppoon Village Festival

attracted attendances of

15,750

Number of Individuals

9,184

across
3 days

75% 25%
Female
Male

Age
16-29

11%

30-39

25%

40-49

22%

50-59
When
assessing
‘community
pride’,
Yeppoon Village Festival rates high to very
high on all indicators. The highest levels of
agreement were recorded for the idea
that ‘local residents should feel proud of
the Village Festival’ (4.6/5) and ‘The Village
Festival adds to the appeal of Yeppoon’
(4.6/5) and that it ‘involves the local
community’ (4.4/5).

60-69

24%
16%

70 & OVER 1%

Data obtained by Tourism and Events Queensland after 2017 Village Festival
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The Village Festival

What are the economic benefits?

Yeppoon Village Festival was responsible for
generating 2,350 VISITOR NIGHTS in Yeppoon.
Total Direct and Incremental Expenditure for Yeppoon
Intrastate
Visitor
Contribution

Event
Overseas
Interstate
Organiser
Visitor
Visitor
Contribution Contribution Contribution

$303,307 $15,974 $11,521 $24,322

Total Direct and
Incremental
Expenditure for
Yeppoon

$355,124

Overnight Visitor Expenditure
Intrastate
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705

Visitors

Interstate

78

Visitors

$129.79 $305.00

Average Daily Average Daily
Spend
Spend

2.4

Average
Nights Stay

3.0

Average
Nights Stay

Data obtained by Tourism and Events Queensland after 2017 Village Festival
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Total
Overnight
Visitor
Expenditure

$283,544
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Sponsorship Overview

The CQUniversity Village Festival is recognised as a major regional event and is
supported by the CQ University, Queensland Government, Australian Government,
Livingstone Shire Council, Capricorn Enterprise, and ABC Capricornia.
Private and public sector sponsorship is received each year in the form of cash
donations and ‘in-kind’ products and services. The Festival simply cannot be staged
without the valuable contributions from our Partners and Sponsors.
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Marketing
2018 has seen a continued commitment
by our media partners APN Newspapers,
Southern Cross Ten (television and Triple
M radio) and ABC Capricornia, and key
sponsors Conway Creative and SMR to
promote the Festival in the lead up to
and during the event. In recent years
the strength of the Festival’s marketing
has come to the fore; with a team of
volunteers now spreading Festival news
through print media, television, radio,
Facebook, Instagram, Twitter, YouTube
and other digital mediums.
The look and feel of all our Village Festival
communications has been revitalised
this year to put our stunning location as
pride of place in our brand. Tourism and
Events Queensland has invested again in
the event, this time to support the Board
in attracting visitors to our region, and to
give them reason to ‘stay another day’.

As a community, not for profit event, the
Festival takes its role as an incubator for
local talent across arts, music and culture,
very seriously. Much of the marketing
effort centres around profiling both visiting
and local artists involved in the Festival,
and to promote the diversity of talent to
feast on! The stories of our performers,
artists and volunteers become the
lifeblood or our Festival.
The festival has an email database that
currently reaches 600 key influencers in our
community. This is a key communication
tool which the team will grow and
use more for promotions in 2018. The
CQUniversity Village Festival Facebook
Page engages an organic audience
of 9000 viewers at any one time. During
2017 our social digital content reached
thousands more through campaigns.
Sharing content to support other music,
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arts and culture activities across our region
is also a strategy that has been undertaken
to tap into and share audiences. Working
closely with our sponsors and local
community organisations also extends
our audience reach to their members
(eg. 90,000 followers on the CQUniversity
Facebook Page).
With so many options to support the Festival
as financial or in-kind sponsors, and with
so much diversity in how we can promote
sponsors’ association with the Festival, why
would you not consider this opportunity?
Our team is happy to find a sponsorship
arrangement that is a clear win-win for both
of us, and of course, for the community.
Better yet, with headline acts that attract
audiences from further afield (including
those committed repeat festival-goers)
it’s a sound investment that will get you
noticed around town and beyond.
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Major Partners - Tier One

$10,000 +GST

2 OPPORTUNITIES AVAILABLE

The CQUniversity Village Festival is seeking Major Partners to assist with the
success of the 2018 event. Major Partners will receive recognition including:
•
•
•
•
•
•
•
•
•
•
•

Identified as a Tier One Major Partner in media, print and TV advertising, website and
posters prior to the event; Advertising covers CQ region including Gladstone & Mackay
Named as a Major Partner in announcements during the three days of the Festival;
Invited to display banners or other sponsor acknowledgement at the Festival
Opportunity to present a Major Program element of the festival
Invitation to official opening function
Identified as a Tier One Major Partner at other CQUniversity Village Festival events
held during the year
Complimentary Passes to the Feature Concerts at the CQUniversity Village Festival
Complimentary Passes to other CQUniversity Village Festival events held throughout the year
Hospitality Packages at all VIP Events for 10 guests, PLUS access to discounted tickets
10 x Village Festival T-Shirts
Promotion of sponsorship through a video designed and shared on social media

2 OPPORTUNITIES AVAILABLE

Major Partners – Tier Two

$5,000 +GST

The CQUniversity Village Festival is seeking Major Partners to assist with the
success of the 2018 event. Major Partners will receive recognition including:
•
•
•
•
•
•
•
•
•
•

Identified as a Tier Two Major Partner in media, print and TV advertising, website and
posters prior to the event; Advertising covers CQ region including Gladstone & Mackay
Named as a Major Partner in announcements during the three days of the Festival;
Invited to display banners or other sponsor acknowledgement at the Festival
Invitation to official opening function
Identified as a Tier Two Major Partner at other CQUniversity Village Festival events
held during the year.
Complimentary Passes to the Feature Concerts at the CQUniversity Village Festival
Complimentary Passes to other CQUniversity Village Festival events held throughout the year
Hospitality Packages to your choice of VIP Event for 10 guests, PLUS access to
discounted tickets
5 x Village Festival T-Shirts
Promotion of sponsorship via social media

thevillagefestival.org.au

The CQUniversity Village Festival is
seeking Supporting Sponsors to assist
with the success of the 2018 event.
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Major Sponsors – Tier One $2,500
+GST
This sponsor will receive recognition including:
•
•
•
•
•
•

Identified as a Tier One Major Sponsor on sponsorship recognition boards, programme and website;
Named as a Supporting Sponsor in stage announcements during the Festival;
Invitation to official opening function
Identified as a Tier One Major Sponsor at other CQUniversity Village Festival events held during the year
4 x VIP Event Passes, 2 x Village Festival T-Shirts, and access to discounted tickets
Promotion via festival e-newsletters

Major Sponsors – Tier Two $1,500
+GST
This sponsor will receive recognition including:
•
•
•
•

4 OPPORTUNITIES
AVAILABLE

5 OPPORTUNITIES
AVAILABLE

Identified as a Tier Two Major Sponsor on sponsorship recognition boards, programme and website;
Named as a Supporting Sponsor in stage announcements during the Festival;
Invitation to official opening function
Identified as a Tier Two Major Sponsor at other CQUniversity Village Festival events held during the year

• 3 x VIP Event Passes and 2 x Village Festival T-Shirts

• Promotion via festival e-newsletters

Major Supporter – Tier One $1,000
+GST
This sponsor will receive recognition including:
•
•
•
•

6 OPPORTUNITIES
AVAILABLE

Identified as a Tier One Major Supporter on sponsorship recognition boards, programme and website;
Named as a Supporting Sponsor in stage announcements during the Festival;
Invitation to official opening function
Identified as a Tier One Major Supporter at other CQUniversity Village Festival events held during the year

• 2 x VIP Event Passes

• Promotion via festival e-newsletters

Major Supporter – Tier Two $500
+GST
This sponsor will receive recognition including:
•
•
•
•

15 OPPORTUNITIES
AVAILABLE

Identified as a Tier Two Major Supporter on sponsorship recognition boards, programme and website;
Named as a Supporting Sponsor in stage announcements during the Festival;
Invitation to official opening function
Identified as a Tier Two Major Supporter at other CQUniversity Village Festival events held during the year

• 2 x Village Festival T-Shirts

• Promotion via festival e-newsletters
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We thank you for considering sponsorship of the 2018
CQUniversity Village Festival and look forward to seeing you at
the event.
Best regards,
Martin Elms | M 0417 091 171
Adam Doherty | M 0437 349 061
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BUSINESS / ORGANISATION
NAME:
 Major Partner Tier One - $10,000 + GST

TIER LEVEL:

(Please tick applicable tier)

 Major Partner Tier Two - $5,000 + GST
 Major Sponsor Tier One - $2,500 + GST
 Major Sponsor Tier Two - $1,500 + GST
 Major Supporter Tier One - $1,000 + GST
 Major Supporter Tier Two - $500 + GST

Contact Name:
Contact Number:
Contact Email:
Address:
ABN:
Organisation Authorised
Representative:
Signed:
Date:
Do you have signage you would
like to display at the festival?

 YES

 NO

On behalf of The Capricorn Village Festival Ltd Board, we would sincerely like to thank
you for your support towards making this year’s event highly successful. Please note a
Tax Invoice will be forwarded upon submission of this form.
Email: sponsorship@thevillagefestival.org.au
Upon payment of our tax invoice please forward a copy of your business logo so it can
be included on The Village Festival website, Facebook page and other promotional
material as per Sponsorship package.
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